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Players explore Dubai through holographic clues, 3D
objects, and real-world discovery.
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Executive Summary




2. Market Opportunity

2.1 Industry Context 2.2TAM/SAM/SOM
Global tourism exceeds $9 trillion annually.Smart Total Addressable Market (TAM)Global tourism & smart destination
destination and digital city transformation spending is technology market:
accelerating across the UAE and Asia. $500B+ addressable digital layer.
Cities increasingly require: Serviceable Addressable Market (SAM)Phase 1-3 geographic focus:
- Behavioral analytics - UAE
- Visitor engagement tools - Singapore
- Data-driven monetization strategies - Japan
Yet most tourism ecosystems still measure: - South Korea
- Foot traffic * Tier-1 Asian hubs
- Ticket sales
- Basic heat maps Serviceable Obtainable Market (5-Year Target)
- 10-15 flagship cities
They lack structured engagement intelligence. - 200+ monetized zones

AURIX bridges this gap. - 100+ enterprise venue contracts



3. The Problem 4. The AURIX Solution

| Dashboard Overview .

| LIVE PLAYER HEATMAP REAL-TIME DATA VISUALIZATION ENGAGEMENT FUNNELS
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Platform Architecture

Design immersive / rienc amlessly.

MISSION BUILDER: CREATE YOUR HUNT
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3-Year Financial Projections

2026 2027 2028

User Analytics

Revenue Growth (USD)

Daily Active Users Mission Completion Rate

L ] Revenue (USD)
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6.1 Revenue Streams
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10. Procurement Pathway



11. Regulatory & Compliance Framework

13. Roadmap (2026-2028)
12. Risk Factors

2026 2027 2028
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Pilot & Validation Multi-Zone Multi-City Rollout
Expansion & International Scale




14. Capital Plan

15. Long-Term Vision
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Funding & Business Model User Analytics

Daily Active Users Mission Completion Rate
Monetization Streams Projected Revenue
— I Completion %
= Sponsored AR quests [ Revenue (M USD) 10,000 - s : 100 _ )
14 90
» Tourism partnerships 5.008 0
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Dubai Tourism Alignment y
929%
Dubai Hunt extends the city's tourism strategy by enabling interactive, family-friendly missions that enhance cultural learning, drive footfall to key districts, and create 1 45 K 3 .7M 2 8%
o B . A User Satisfaction
new digital engagement points for visitors. Active Players Completed Missions Monthly Growth

Revenue Projection User Growth Projection
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Contact Us

@ 1209 Mountain Road Pl Ne Ste N,

Albuquerque, NM 87110 US

@ AURIX

o) @aurixhunt

@ calamus.foundation/hunt/

NN

We're here



mailto:salih@calamus.foundation
http://calamus.foundation/hunt/

Thank you for reading.

AURIX is building the infrastructure for
a more intelligent, efficient, and
connected tourism future. We invite
partners, investors, and innovators to
join us in shaping what comes next.

If you share our vision, now is the time
to engage.



